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Good Morning – Buenos Dias!
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Agenda

• What is an eBook?

• Perception of eBooks, and how are they used?

• Springer eBooks: business models and features.

• eBook  usage and discoverability

• Innovations: eBook readers & MyCopy

• Summary & Conclusions
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• Digital representation of printed material

• Available in PDF and/or HTML, etc.

• Can be fully indexed

• Can be fully searchable (OPAC, google, publisher platform, etc.)

• Readable on any PC, eReader or PDA

• Can have extra features, such as audio, video, etc.

• eBook chapters are findable because of metadata!

What is an eBook?

http://images.google.com/imgres?imgurl=http://library.thinkquest.org/05aug/01045/images/GDI/bytes.jpg&imgrefurl=http://library.thinkquest.org/05aug/01045/pages/digital.htm&h=200&w=200&sz=31&hl=en&start=1&um=1&usg=__VYvmlDV_VRYBSleKAKw8AaVzLyg=&tbnid=QyDnX-mJUeEdFM:&tbnh=104&tbnw=104&prev=/images?q=bits+and+bytes&um=1&hl=en&rls=com.microsoft:en-us:IE-SearchBox&rlz=1I7RNWE&sa=N
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This is a Springer eBook
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eBooks vs Print Books – some differences

Print book eBook

Availability depending to library opening hours Available 24/7

1 copy can have 1 user at a time 1 “copy” can have multiple users at a time

Title can be found through catalog Content can be found through fulltext search AND 

catalog

Easy for reading cover to cover Reading from computer screen sometimes 

perceived as difficult
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Win-Win situation 
in the eBook market

Benefits

• More content/service

• Attractive discounts

• Saves shelf space

• Greater usage

•  Reduced handling costs

•Lower distribution costs

• New market opportunities

•Better Marketing efficiency

• Easier to search 

• Convenience 

• Easier to cite

• Wider distribution

• Online First

• Increased usage

• Global readership

Libraries

Researchers

Authors

Publisher
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Unlimited access to eBooks

– Every end user to have unlimited 24/7 access,
when and where ever they want, to enhance the role scientific literature plays in the 
research process.

Paper subscription model Online database model

eBooks + print books = more research
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www.SpringerLink.com
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Agenda

• What is an eBook?

• Perception of eBooks, and how are they used?

• Springer eBooks: business models and features.

• eBook  usage and discoverability

• Innovations: eBook readers & MyCopy

• Summary & Conclusions
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Major Changes Observed

Source: 2008 Global Student eBook study: eBrary
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What do End Users say?

• [..]Instead of going through the hassle of tracking down a specific work of inquiry and checking it out, 
eBooks provide an easily accessible way  of accessing said work at my own convenience and 
leisure. Also if at any time I need to make a copy, as long as I have access to a computer and printer, I 
doubt eBooks could make it any easier User at University of Illinois at Urbana –Champaign

• With eBooks you can find much faster relevant content  by searching for keywords. You can use 
them anytime and everywhere, in contrast to library-provided books, which are often not available 
when you need them User at university of Muenster

• I can carry and read [an eBook] everywhere! I can put it on my small laptop or PDA and finish my 
literature research while traveling on the train User at CWI Amsterdam

Source: Springer White Paper: eBooks – The End User Perspective 
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What do End Users say? (continued)

• eBooks are great for research. Cover to cover: print rules User at university of Turku

• In general I find eBooks more useful in instances where I ‘use’ (find specific data) rather than ‘read’ 
(from cover to cover) User at University of Illinois at Urbana-Champaign

• Access to more eBooks is always welcomed in the research world, even when print books are still 
preferred for heavy reading. Instant access to information is increasingly important and 
advantageous User at University of Illinois at Urbana Champaign

• I don’t need to wait for eBooks to be returned to the library. It’s faster to find specific information 
by using  [the] search option instead of flip-flopping pages. User at University of Turku

Source: Springer White Paper: eBooks – The End User Perspective 
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What do End Users say? (continued)

• “A large number of eBooks can be carried in a laptop, where transferring the print books is a real 
pain. Also if the computer screen is suitable, it doesn’t give much difference with the print book. Of 
course, print books have different glamour, it’s not quite right to compare them.” user at JRD Tata 
Memorial Library in Bangalore 

source: whitepaper: eBooks – The End User Perspective
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What do Librarians say about eBooks?

•  “The users must be gradually brought to accept them. That was our idea with the Springer offering, to 
take a big leap forward with the eBooks and try to make clear to people what possibilities 
eBooks offer” (University of Muenster library, Germany).

• “They [eBooks] won’t go away this time; this time they’re here to stay. Between publishers, agents and 
librarians, we all have a lot to learn and a lot of changes to make” (University of Illinois Urbana –
Champaign library, USA).

Source: white paper: “eBooks – Costs and Benefits to Academic and Research Libraries”.
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Global User Base of Academic / Scholarly Information

“One needs to read books, before one can understand (scientific) journals”
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Agenda

• What is an eBook?

• Perception of eBooks, and how are they used?

• Springer eBooks: business models and features.

• eBook  usage and discoverability

• Innovations: eBook readers & MyCopy

• Summary & Conclusions
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Leading Academic & Scholarly Book Publishers

LWW

Sage

Palgrave Macmillan

CUP

Wiley-Blackwell

Elsevier

OUP

Taylor & Francis

Springer

Medicine Science & Technology Social Sciences & Humanities

(Data from www.puballey.com; if a book is published simultaneously in hard- and paperback editions, only the hardback edition was included)

3,688

3,651

1,733

1,609

1,347

1,209

1,391

736

338

Number of English-Language Titles Published in 2007

http://www.puballey.com/
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eBook Collection

• Springer’s eBook Collection includes the following content types:

– eBooks

• Textbooks, Monographs, Atlases, and more

– eReference Works

• Handbooks and Major Reference Works

– eBook Series

• Organized into 13 Subject Collections 
~ Available on 

SpringerLink
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eBooks can be purchased in 13 annual Subject Collections

2009 Springer eBooks  
2009 Springer eBook Collection Number of 

Titles 09
Subject Collections  
Architecture and Design 30
Behavioral Science 40
Biomedical and Life Science 330
Business and Economics 205
Chemistry and Materials Science 180
Computer Science 725
Earth and Environmental Science 155
Engineering 395
Humanities, Social Science & Law 255
Mathematics and Statistics 350
Medicine 295
Physics and Astronomy 250
Professional Computing and applied Computing 160
Total 3370
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Key Features for Librarians

• More than 4,000 new eBooks every year

• Grouped in 13 fully indexed and searchable Subject Collections

• Interconnected to all Springer content (Online Journals and eReference 
Works)

• New books directly available for use: Springer Books are born digitally

• Fully integrated in your library catalogue: MARC 21 Records

• Allowances for digital ILL, inclusion in course packs, etc COUNTER 
compliant usage statistics
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Key Benefits for Librarians

• Federated Search compatible

• Dramatically broader access to quality content from Springer

• More value for book budget

• Unlimited concurrent access and use

• Full archiving rights from day one

• Less shelf space needed

• No risk of damage and theft

• Higher usage of content 

• No shipping and handling costs

• Permissive Digital Rights Management (DRM)
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Availability

• Springer eBooks are available through SpringerLink*. 

• Subscriber access is gained through IP verification for institutions and passwords/usernames for 
individuals and society members. 

• Packages can be purchased direct via your consortia and licensing manager;  individual 
institutions can purchase via their book distributor, journal agent, or direct via Springer.

• A la carte purchases can be made through any number of partners including Amazon, NetLibary, 
eBrary, MyiLibrary etc….

* Local hosting/loading agreements are possible

~ Available on Springerlink.com
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Ownership Business Model 

• Springer eBooks, eReference Works and eBook Series are offered as an annual package based 
on copyright year.

• Libraries and institutions can either purchase the entire annual collection or may purchase any 
number of Subject Collections. 

• Full archiving rights with perpetual access to purchased content are free through SpringerLink as 
long as the subscribing institution’s account remains active with Springer. 
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Pricing

• Annual subject specific packages, available per package (Subject Collection)

• We have options for academic institutions and corporations with a single site or multiple locations.

• Springer offers a number of tailored license options, based on research intensity and number of 
patrons.

• Progressive discounts when more collections or copyright years are purchased

• Consortia discount available
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Agenda

• What is an eBook?

• Perception of eBooks, and how are they used?

• Springer eBooks: business models and features.

• eBook  usage and discoverability

• Innovations: eBook readers & MyCopy

• Summary & Conclusions
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Full-Text Section Requests SpringerLink 
(COUNTER Book Report 2)

SpringerLink Full-Text Section Requests 2007-08 (in millions)

(Source: MetaPress)
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Usage Development at four selected customers (1)

28%

72%

SpringerLink Fulltext Downloads Oct 2007 YTD

HEAL-Link Hong Kong Consortium

University of Münster

Journals Articles eBooks Chapters

20%
80%

49%51%

47%
53%

University of Chicago
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Usage Development at Four Selected Customers (2)

50%50%

SpringerLink Fulltext Downloads Jan-Sep 2008

                HEAL-Link Greece                         University of Hong Kong Libraries

Journals Articles eBooks Chapters

34%

66%

62%

38%

        University of Chicago              University of Münster

43%

57%
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Usage by Copyright Years

Average eBooks Chapter Downloads 2008
by Title and Copyright Year

• Unlike for journals content, the age of book 
content seems not to play a very important 
role. Books from 2005 were used almost as 
frequently as books from 2006 and 2007.  

• Books from 2008 were downloaded less often 
in 2008 since they were uploaded on 
SpringerLink in the course of the year and were 
not available for the full twelve months.

• These data are quite consistent with data we 
see at Google Book Search. It seems that in an 
‘online search environment’ the age of a book 
is only of minor importance.

(N = 12,953)
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Distribution of Usage – usage distributed over 
all books
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Top 20% eBooks account for 55% of total chapter downloads

Top 10% eBooks account for 39% of total chapter downloads

Springer: Distribution of Citations and Full-Text Downloads

In a large collection of eBooks, a large number of these books get  considerable usage: high “title reach”
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Full-Text Section Requests by Visitor Referral

Full-Text Section Requests by External Referral

(Source: Coremetrics, April 2008, excluding Direct Loads and Internal Referrals)
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Drivers of usage (The “MARC Effect”)
Continued…
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MARC Records

• Option 1: Basic Springer MARC Records

– Provided free

– Available on www.springer.com/marc in UTF8 format

• Option 2: OCLC MARC Records for Springer eBooks

– Collection Sets for a minimal fee

– Download records using OCLC control numbers

http://www.springer.com/marc
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Agenda

• What is an eBook?

• Perception of eBooks, and how are they used?

• Springer eBooks: business models and features.

• eBook  usage and discoverability

• Innovations: eBook readers & MyCopy

• Summary & Conclusions
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eReaders – the future of reading?

http://www.irextechnologies.com/irexdr1000
http://wiki.mobileread.com/wiki/Image:Hanlin_V9.jpg
http://wiki.mobileread.com/wiki/Image:Hanlin_V9.jpg
http://images.google.com/imgres?imgurl=http://www.ubergizmo.com/photos/2007/11/amazon-kindle_468.jpg&imgrefurl=http://www.ubergizmo.com/15/archives/2008/07/kindle-2.html&h=408&w=468&sz=42&hl=en&start=5&um=1&usg=__bmEV0lGZBmgGmLJu1kEFkDmGp_U=&tbnid=xnPOPH_p6Z2fOM:&tbnh=112&tbnw=128&prev=/images?q=kindle&um=1&hl=en&rls=com.microsoft:en-us:IE-SearchBox&rlz=1I7RNWE&sa=N
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Statistics on Mobile eBook reading devices

• In December 2008 Sony revealed that 300,000 Sony Readers had been sold globally since device 
launch in Oct 2006.

• According to a source at Amazon, "on a title-by-title basis, of the 130,000 titles available on Kindle and 
in physical form, Kindle sales now make up over 12% of sales for those titles.“ (July 2008)

• iRex is doubling iLiad sales every 12 months (January 2009)

• Based on revenue from iPhones, Apple was the #3 cellphone  maker last quarter, behind only Nokia 
and Samsung. In 2008 Apple sold more iPhones (10 million units) than RIM sold BlackBerrys (Oct 
2008 – theiphoneblog.com)
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What is Springer’s “My copy”?

 

SpringerLink-users with access to Springer’s eBooks can order

print book from that collection

directly from SpringerLink  

at a very competitive, market driven end-user price

To be rolled out in Europe soon!
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MyCopy Business Model (Pilot)

Springer sells 
eBook package

 with MyCopy order option 
to library

1

SL-users 
order MyCopy 
books from SL

3

Library gives
 library patrons access to

 eBook packages 

2

Springer passes order on 
to LSi

4

5

Lightning Source prints, binds and 
drop ships MyCopy book

http://www.lightningsource.com/
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How do libraries benefit from MyCopy?

• Unique offering in the scientific publishing industry

• Libraries can offer their patrons Springer eBooks in print for only EUR 24.95 a copy 
including shipping and handling

• Custom-tailored service ¨  library patrons can choose between the electronic 
and the print format

• MyCopy will be a standard feature of the Springer eBook packages

• No extra charge for libraries



41

Seminarios y Formación

Agenda

• What is an eBook?

• Perception of eBooks, and how are they used?

• Springer eBooks: business models and features.

• eBook  usage and discoverability

• Innovations: eBook readers & MyCopy

• Summary & Conclusions
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Summary

• Springer eBooks Collection is:

– Over 4000 new eBooks every year 

– 13 subject collections (English / Intl)

– 100% DRM Free

– Unlimited use: available 24/7

– Fully Searchable

– Full Ownership

– Highly used – excellent ROI
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Thank You! – Questions?
Muchos Gracias!

Wouter van der Velde
eProduct Manager eBooks

    tel +31 (0) 78 657 6158

    mob +31 (0) 651 45 37 
wouter.vandervelde@springer.com

mailto:wouter.vandervelde@springer.com
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